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The Impact of Content Marketing on Brand Loyalty in the Banking Sector

Dr. Hany Aly shared
Associate Professor of Business Administration

College of Science and Humanities, Shaqra University - Kingdom of Saudi Arabia

:Abstract

This study aims to identify the impact of content marketing on social media sites on brand
loyalty for customers of the banking sector in the Kingdom of Saudi Arabia. Also, customers
who are using the websites of those banks through mental image as an intermediary variable.
To achieve this, a survey form was designed and distributed electronically to customers of the
Saudi banking sector (Al Rajhi Bank - Riyad Bank — AL Ahli Bank) to get their feedback about
the website content provided by the targeted banks. The field study found that there is a sig-
nificant relationship between the dimensions of content marketing and brand loyalty. It can be
obtained from the study results that there is a discrepancy in the degree of influence of content
marketing dimensions on mental image whereas credibility was ranked first while emotion
came last. Finally, the study demonstrated that the introduction of the mental image variable as
a mediating variable in the relationship between content marketing and brand loyalty had an

.mpact on increasing the strength of the relationship between them

.Keywords: Content marketing - mental image - brand loyalty - Saudi banking sector
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