403 grad) Ay all dSlaall
HS:JS\ 'B15Y)
&) 8 daala
Ldad) bl jall daalad) AUS 4
o o® =
cyacitacals alal) Gl g
Shaqra University )
Lilad) cl) ol alas

i) Al guand 3503 By

| w\augm | \ |

sl Jre p—l)

(U55) )50 g + Y/ V/VAAL Sl a9 g B

o el delaiay) Alal)

N g Vv 0% Qe ¢ Al jre s addl) o) i) Ol i)
O -

EEETINEl

B L dadilal) dgal) el Lalat) 4l
2019 58 -l dadls Juells ) | aslall Jalill salgs
2013 s cpdlia daads | Gugnd-dlaeYIB) | ol gl 3ale
2009 oisidgdiadada | Bsd-dleeVIB ) | Gy pivalall 33l S
2007 oisidsviadasls | Baswidlee¥Is ) [ A36GY Baled

| eLA"&‘J\QYQAJUAAﬂW | Ay |

PSRN alad) (aaill)

(82 gl é;éﬁ\ il




&M\dp,@})ﬂ‘g\&uﬂ\,m&&\}&uﬂ\

dgalal) alaiaY) ¥laa

[ ] [
] Wi Janll A4 Tk )
2013-2015 Ol 6 e 2ol i
2015-2019 o gl Cite 2 lase M
2019 303 sl Ay yal) A<adl) Jilaia de Lose Jliad
[ el mm gy ] [
Faoal algall g Gadll /g 1Y) Jeaad) camsa
2019 Jglaall daal giac
2019 (ol Llial) Zaal giac

5 gdiial) Apalal) ey | | 1|

Tkl g il g Gl ) gis

(Cialall) Gaalyd) acd

(2014), Social Media Roles in the Retail Sector: Case LTIFI Moez,
Facebook, act of 3 International Symposium of the
Maghreb Association of Marketing , (AMM), March 5
and 6, 2014, Hammamet, Tunisia.

(2014), consumer  happiness online, act of 12| LTIFI Moez and

GHARBI Jameleddine

th International Symposium of the Tunisian Association of
Marketing , (ATM), 4 and April 5, 2014, Hammamet,
Tunisia.

(2015), the effect of logistics performance in retail store
on the happiness and satisfaction of consumers, act of 4

International Symposium of the Maghreb Association of
Marketing , (AMM), March 6 and 7, 2015, Hammamet,
Tunisia.

LTIFI Moez, GHARBI
Jameleddine and
ALIOUAT Boualem

(2015), the selection of Islamic banks in Tunisia: the
moderating role of gender and age, act of 13 th seminar
International Association of Tunisian Marketing , (ATM),

LTIFI Moez, GHARBI
Jameleddine and
ALIOUAT Boualem




April 3 and 4, 2015, Sfax, Tunisia.

(2015), the selection of Islamic banks in Tunisia: the
moderating role of gender and age, act of 13 th seminar
International Association of Tunisian Marketing , (ATM),

April 3 and 4, 2015, Sfax, Tunisia.

LTIFI Moez, GHARBI
Jameleddine and
ALIOUAT Boualem

(2016), the antecedents of loyalty to a retail point of
sale, 7th International Research Meeting in Business and
Management IRMBAM - IPAG - Nice - 11/12 July

2016), France.

SAHUT. Jean-Michel,
HIKKEROVA. Lubica
& LTIFI. Moez,

(2011), the socio-cognitive theory of trust electronic
trust, Interdisciplinary ~ Journal  of  Contemporary
Research in Business , IJJCRB, Flight. 3, No.7, pp 1048-

1058

LTIFI Moez &
GHARBI Jameleddine

(2012), the importanceof the convenience of agri- | LTIFI Moez, GHARBI
convenience Packaging in determining satisfaction, | Jameleddine and
Interdisciplinary Journal of Contemporary Research in KAMMOUN Mohamed
Business , IICRB, Vol. 3, No.10, pp 937-953.
(2012), satisfaction and loyalty with the Tunisian postal | LTIFI Moez &
services, International Journal of Humanities and Social | GHARBI Jameleddine
Sciences, IJHSS, Vol. 2 No. 7, pp 178-191.
(2014), the effect of logistics performance in retailstore | LTIFI Moez &
on the happiness and satisfaction of consumers, Procedia- | GHARBI Jameleddine
Economics and Finance , Vol 23, pp1347-1353, Elsevier.
(2014), role of social media in the retail sector Tunisia: | LTIFI Moez &
the case of  Facebook, International  Strategic| GHARBI Jameleddine
Management Review, N ° 2, pp 79-88, Elsevier.
(2015), impact of the perceived quality of the website | LTIFI Moez and
Merchant on the Happiness of the Cyber GHARBI Jameleddine
Consumer, Management and Organization Review, Vol 7,
No. 1, PP 33-43, Elsevier.
(2015), the consequences of word of mouth in the | LTIFI Moez and
Banking  Sector, Management  and  Organization NAJJAR Faouzi
Review, Volume 7, Issue 2, Pages 116 124, Elsevier.
(2016), the effect of logistics performance in retail store | LTIFI Moez,
on the satisfaction and happiness of consumers, Journal | HIKKEROVA. Lubica
of Management Science , 2016/2 n ° 278-279, pages 89 to | and GHARBI
98, C A 12 N. INFO , ( Rank: FNEGE, HCERES ...). Jameleddine
(2016), the determinants of the choice of Islamic banks in | LTIFI Moez,

Tunisia, International Journal of Bank Marketing
Vol. 34 Issue 5, pp. 710 -
730, e emerald insight, (Rank: CNRS, FNEGE, SSCI,

HIKKEROVA. Lubica,
ALIOUAT. Boualem &
GHARBI Jameleddine




AIDEA, ABDC ...) Impact Factor: 2.294.
(2017), Electronic Co-Creation Experience: LTIFI Moez
Telecommunications  Sector in  Tunisia as an
Example, Journal of Global Marketing, Volume 31,
2018 — Issue 3, Pages 210-223, Routledge Taylor &
Francis Group, ( Rating: ABDC ...).
(2018) "Determinants of the intention of smartphone use LTIFI Moez,
by mobile internet users for mservices ", Management
Decision , ¢ emerald insight , ( Ranking: ABS, BFI,
CNRS, ESSEC, FNEGE, NDS, ISI, AIDEA, ABDC
...), Impact Factor: 2,340 .
(2018), Antecedents and moderators roles in determining | LTIFI Moez &
brand loyalty Management 2000, 2018/6 (Volume 35), | HIKKEROVA. Lubica
pages 101 a 117. C Al .INFO, (Rank: FNEGE,...)
| el LadW | | V|
il yal) dla ) ) A i) <y il
el Al PORRE i P
a gzl S8 () sV 8 Cilagaall
D ‘)a.um} C_L\.AS‘ EJ\J;\
Q S
U 2 e all 5 Gy sl
a A ladll Jlee Y1 s ¢ VLAtV 5 Cila shaall Lia ol 635
i Y1 e (G el 5 A5 yKIY)
a G suiil) Japlads
il puad)
Faa )
Moes il ra 8 sl Al e a6 g ol

pelidl (sl ) 28 5 g



